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In response to the growing need for precise, clear, accessible, and context-based academic terminology, the Zai Center for Arabic
Language Research at Zayed University has developed this specialized bilingual (Arabic/English) glossary as a supportive resource for
students across various colleges and disciplines.
This glossary aims to bridge the linguistic gap that students encounter in multilingual academic environments by providing technical and
specialized terms used in diverse fields such as Business Administration, Arts, Economics, Education, Media, Sciences, and others.
Each entry in the glossary includes the following elements:

e The term in both Arabic and English.

e A precise and clear definition.

« A contextual example illustrating the correct academic and professional usage of the term.
Through these contextual examples, the glossary enables students to understand specialized terminology and effectively employ it in
academic writing, presentations, and professional communication.
This project reflects the Zai Center’s commitment to advancing linguistic research in the Arabic language, promoting bilingual education,
and empowerina students with the linauistic tools necessarv to achieve academic and professional excellence.
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Advertising & Market Communication—a&suil) Uiyl cldey)

Advertising

Audience

Audience—Centric Media
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The set of communication
techniques which aims at
promoting a product,
service, or idea, by
influencing the behavior of
the consumer or target
audience, typically
through paid media such
as press, television, radio,
internet, or posters.

The group of individuals
who consume a given
media content, whether it
is television, radio, digital
media, or print media. It
is characterized by criteria
such as consumption
frequency, habits,
interests, and the
behaviors of media
consumers.

Media approach where
content production and
distribution strategies are
primarily focused on the
needs, preferences, and
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Creative Advertising Sy sy

Customer Service eNead) dadd

Media Consumer
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expectations of the target
audience, aiming to
maximize engagement
and public satisfaction.

A form of advertising
communication that relies
on originality, innovation,
and emotional impact to
capture the audience’s
attention and generate
support for a brand or
product. It combines
storytelling, aesthetics,
and persuasive strategy.
All the means
implemented by a
company to meet
customer expectations
before, during, and after a
purchase. It is a key
factor in differentiation
and retaining customers.
The behaviors, attitudes,
and decision—making
processes of individuals
regarding their interaction
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Media Consumption .
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Tourism Promotion AL g AN

with the media, including
the selection, use, or
interpretation of media
content. This includes
preferences, consumption
habits, and factors
influencing the reception
of media messages.

The habits, frequencies,
platforms, and contexts in
which individuals access
media content. These
patterns vary based on
age, social class, culture,
and technological
changes.

All the activities aimed at
developing the
attractiveness of a tourist
destination by making it
known, highlighting its
assets, products, and
services, and encouraging
tourism consumption
through communication
and marketing actions.
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Brand Ambassador Alail) Aadad) pu

Brand Communication 4l Akl JLail

Brand Identity Alaal) dadlad) g

A person (celebrity,
influencer, or satisfied
customer) selected by a
company to embody its
values, promote its image,
and strengthen the
relationship with the target
audience.

The set of actions and
communication strategies
implemented by a
company to build,
maintain, and strengthen
its brand image with the
public. It includes
advertising, marketing,
and public relations, as
well as online reputation
management.

The collection of visual,
verbal, and sensory
elements that define a
brand and allow it to
stand out in the minds of
consumers. It includes the
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Branding, Public Relations & Strategic Communication—4ia.)iuy) cylaiyly Lalal) clially 4kl cildlall

Brand Management Alasl) dadlad) 50)

Community Relations

logo, colors, typography,
slogans, as well as the
brand's personality, which
is built through
communication and
interactions with
customers.

All strategic and
operational actions that
build, develop, and
maintain the perceived
value of a brand in the
consumer’s mind. It is
based on the coherence
between brand identity,
image, promises, and
performance.

All the actions and
initiatives undertaken by
an organization to engage
in dialogue, collaborate
with, and maintain positive
ties with local
communities affected by
its activities.

O S S Akl dlad)
e Jelally dalsll Pla
el

) CHlaY) en

Ly ) iogs Al Sl
083 b el Al 5y50m
Llially lgnad yishiy cllgioll
N el o3a ani . lede
)lanll Adlal) Lga (p suliill
gy Wase g Leiyseas

Chalaally el a Y aoes

Lo dalaie gy 585 (1 Lgmpen
Llially gyslailly pslacl dal o
Gladinall e Lnla) iy e
bl st ol

Bl (8 S A Cpeiin
Loy e kil Akl
ke dayy Gallall Gl
OaiYly g2l aky

el e Jbs A58 bl
b il Golaal ae

Ll el &)l slalidll
L SBY) ae Laasinal



. awell alll dgal oplj j$pa
\ ZAl Arabic Language
i Research Center

ZUZAl

zzzzzzzzzzz

Communication and Media Sciences Lexicon
T Juaiy) asls aaza

Branding, Public Relations & Strategic Communication—aia|iuy) e laiy)y Lalad)l cilddallg 4Ll )

Corporate Social
Responsibility (CSR)
Communication

Crisis Communication

E-Reputation
Management
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All the messages, actions,
and channels used by a
company to inform its
internal and external
stakeholders about its
commitments, actions,
and outcomes in
corporate social
responsibility. It aims to
build trust, enhance the
company’s image, and
demonstrate its
contribution to sustainable
development.

All communication actions
implemented by an
organization before,
during, and after a critical
or unforeseen situation,
with the aim of protecting
its reputation, maintaining
stakeholder trust, and
minimizing negative
impacts.

The set of actions aimed
at monitoring, maintaining,
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Branding, Public Relations & Strategic Communication—4ia.)iuy) cylaiyly Lalal) clially 4kl cildlall

Events Management clalladl) 5))

and improving the
reputation of a person,
organization, or brand on
the internet. It involves
actively managing
reviews, comments,
discussions, and online
posts to control public
image on social media
and other digital
platforms.

A strategic process that
encompasses all the
stages of creation,
organization, planning,
and execution of an
event, with a particular
focus on resource
management, coordination
of the involved
stakeholders, and
achieving pre—established
objectives. It requires
skills in project
management,
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Events Planning

Information Architecture

Media Management
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communication, and
marketing.

A process that involves
planning, coordinating,
and implementing the
various stages required
for the successful
execution of an event,
while adhering to the
established objectives,
budget, and timelines.

The practice of
structuring, organizing,
and hierarchizing
information in a logical
and intuitive manner to
facilitate access,
particularly in websites,
applications, or any other
digital information
systems.

The level of interaction
the audience has with
media content, measured
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Media Planning adley) cilaal) Jasas

Promotion

Public Relations dalad) cldall

by actions such as likes,
comments, shares, and

time spent on the content.

The strategic process of
selecting the appropriate
communication channels
to deliver an advertising
message, based on
marketing objectives,
target audience, budget,
and timing. It aims to
optimize the impact of
advertising and maximize
return on investment.

All short-term marketing
activities designed to
boost product or service
sales through attractive
offers such as discounts,
free qifts, contests, or
limited—time deals.

The set of communication
activities implemented by
an organization to
establish, maintain, and
develop its relationships
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image, reputation, and
respond to its strategic
challenges.

A method of text data
mining that aims to
automatically identify,
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English Term (sl plhaal) English Explanation i) i)
An approach that

analyzes how messages
are used to influence the

i) alasind 238 Jlad s
Ay V) ol e HEll e g Kile A8 el

Behavioral . Faaall byl 50 Jala o Seladl gLy
o Ssbad) Juady) behavior of individuals. It TP e “’de“ é d i
Communication - . . Jealsill b agdl clan¥ly Lolaiad 238 2gdl Jaall
relies on psychological A . e p "
N . . el el vesall -k
and sociological theories o by LA il e T = -
L= il Gl

to understand the impact



2 Jjae ol o
ZAYED UI RSITY

apyall a2lll dgayl plj jSp0
ZAl Arabic Language
Research Center

ZUZAl

Cognitive
Communication

Communication

Communication and Media Sciences Lexicon
T Juaiy) asls aaza

Core Communication Concepts—aulul) JLai¥) asulia

i) Jualsil

Jualsl

of communication on the
actions and decisions of
individuals in a social
context.

The set of mental
processes involved in
receiving, understanding,
interpreting, and
memorizing information
exchanged between
individuals. It includes
elements such as
perception, attention,
memory, and reasoning,
and explores how these
processes influence the
effectiveness of
communication and
decision—making.

The process of
exchanging messages
between individuals or
groups, either face—to-
face or remotely, through
either media channels or
without them.
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Communication skills
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Communication
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The ability to mobilize
linguistic and cultural
resources to interact
effectively in various
situations, by
understanding and
producing messages
adapted to the context
and interlocutors.

The set of methods and
techniques implemented
to achieve specific
communication objectives
within an organization or
a campaign. They include
the selection of
messages, distribution
channels, and adapting
the discourse according to
the target audiences.
The exchange of
information, values, and
meanings between
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Intercultural G - Joalsil
Communication = o=
Interpersonal 16801 Jualsil
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Communication S

individuals or groups from
different cultures. It
focuses on how cultural
elements (norms, beliefs,
languages, behaviors)
influence the transmission
and understanding of
messages in an
intercultural context.

The exchange of
information between
individuals or groups from
different cultures. It relies
on the ability to
understand cultural
differences and aims to
increase interactions in

culturally diverse contexts.

The exchange of
messages, information,
emotions, or ideas
between two or more
individuals. It is
characterized by direct,
face—to—face interaction
and relies on verbal and
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Mass Communication

Mediated
Communication

Oral Communication
Skills
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non-verbal skills that
enable the transmission
and understanding of
messages.

Marketing and advertising
actions aimed at reaching
large audiences
simultaneously with an
identical message.

A form of communication
in which a technical
device (such as a phone,
computer, or social media
platform) acts as an
intermediary between
participants.

The ability to express
ideas clearly and
effectively in verbal
communication situations,
considering the context,

ey el sl
&) dsasl ) ag A
Alay 2aly ciy 3 nS e

Jony s Jealsill glgl (e o
o cinlgl) i) B les
Lilugl daia gl jiganasl)

O basessS (R La)
S Ll

DS e Suall e )l
lga A& Allady - gung

E\.c\)a & c‘;,’.gﬂ!\ d*"\):\“
Jaal) Gilaaly seantly Gl

ddaje e (518w 3L el
JUiY) e ¢ abasdl Wiy
Sl &y 8 Cpalaal
Cedbe A dllaall )l
ol gl el
ladl) Eull cilig Gaaal
Dl el Al claidl
Aadley) Ll

LY e Ul alisi
Lol ciliaidl e glasusl)
2 Jelall g y<Ty)

L ] o pala )

Chlea eralal) o) 3k
oo S sal gk JLY
dals Sy e cluys Dla
-l



2 Jjae ol o
ZAYED UI RSITY

apyall a2lll dgayl plj jSp0
ZAl Arabic Language
Research Center

ZUZAl

Persuasion

Political Communication

Public Opinion
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the audience, and the
objectives of the
exchange.

A communication process
which aims at modifying
others' attitudes, beliefs,
or behaviors by leading
them to accept a
particular point of view or
adopt a specific action.
The art of designing and
disseminating messages
aimed at influencing
public opinion and political
decisions. It plays out
through various channels,
including the press,
television, radio, and new
technologies, and involves
communication strategies
to mobilize voters and
social actors around
political programs.

The collection of ideas,
beliefs, and judgments
shared by a group or
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Public Speaking dalad) LiUadl)

Speechwriting cbdl) 4l

society at a given
moment. It is formed
through social
interactions, media, and
public discussions, and
reflects the dominant
attitudes of the population
on political, social,
economic, or cultural
issues,

The art of expressing
oneself before an
audience to inform,
persuade, or entertain. It
involves using voice and
body language to convey
a message in a structured
and deliberate manner.
The art of designing and
writing a speech intended
to be delivered in public.
It involves not only the
creation of a coherent and
persuasive message, but
also the adaptation of
tone, style, and structure
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Strategic

daadi) i) ey laiy)
Communications s =

Visual Communication

Skills Grad) Jualgil) Cfjlga

Written Communication
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based on the target
audience and context.
The intentional use of
communication by an
organization to
accomplish its mission. It
integrates various forms
of communication such as
public relations,
marketing, advertising,
and online
communication, adapted
to promote a consistent
corporate identity and
support long—-term
strategic objectives.

The ability to create,
analyze, and interpret
visual materials in various
contexts such as
advertising, graphic
design, and media.

The ability to produce
clear, well-structured
texts that are adapted to
the recipient's needs,
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Applied Digital
Communication

Augmented Reality
Communication
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English Explanation

while being able to use
writing and revision tools
to improve the quality of
the content.
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English Explanation

Applied digital
communication refers to
the practical use of digital
tools to transmit
messages, interact with
audiences, and leverage
the specific features of
digital media such as
responsiveness and
interactivity.

The use of technologies
that overlay virtual
elements onto the real
world, thereby creating
interactive and immersive
experiences for the user.
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The so-called Digital - . s
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Digital Footprint

This form of
communication can be
used in various fields,
such as advertising,
marketing, education, and
entertainment, to enhance
engagement and
interaction with the
audience.

The set of principles and
norms applied to the use
of digital technologies,
particularly in terms of
data collection, privacy
protection, online security,
and responsible behavior
on the internet.

The trace left by a user
during their online
activities, such as
interactions on social
media, internet searches,
or online purchases. This
information can be used
to create a digital profile
of the individual and
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Digital Media Skills

Digital Media
Technologies

E-Communication

Interactive Media
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influence their online
interactions.

A set of skills necessary
for the confident, critical,
and creative use of digital
technologies in the
context of digital media,
enabling individuals to
access, evaluate,
produce, and share
content responsibly and
effectively.

All the tools and platforms
which are used to create,
distribute, and consume
media content.

The use of digital
technologies (such as the
Internet, emails, social
media, and instant
messaging platforms) to
exchange information.
Digital technologies that
enable dynamic
interaction between
content and the user,
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Leading—Edge
Technologies

Media Innovation sy L)

such as video games,
social networks,
interactive websites, or
mobile applications.
These media allow
individuals to personalize
their experience and
participate in real-time
exchanges.

The most advanced
technical innovations in
each field. They represent
the latest advancements
in research and
development, often
associated with
revolutionary applications
and high efficiency in their
respective sectors.

A process through which
new forms of
communication are
developed, offering new
experiences to users and
changing the way content
is created and shared. It
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Media Technology
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Social Media Algorithms
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involves both
technological
advancements and
transformations in
journalistic practices and
content management.

An approach that involves
using technological tools
(video, audio, internet,
interactive applications,
social media, etc.) in an
integrated and strategic
manner to support
communication, learning,
creativity, or collaboration
within a media
environment.

Set of techniques and
products that allow the
integrated processing,
transmission, and use of
various types of media
content.

Automated systems that
determine the visibility,
ranking, and circulation of
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Social Media Content

Social Media Influencer
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content on digital
platforms based on
predefined criteria such as
engagement, popularity,
or relevance.

All text, images, videos,
links, comments, or
messages created and
shared on social platforms
such as Facebook,
Instagram, Twitter,
TikTok, etc. It can be
user—generated (UGC),
brand—created, or
institutionally produced.

A person who, through
notoriety, expertise, or
creativity, manages to
build an online community
and influence the
behaviors, opinions, or
decisions of their
followers. They primarily
use platforms such as
Instagram, TikTok,
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Technical Skills

User Experience (UX)

User—Generated Content

LE) cflgall
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YouTube, or Twitter to
share content.

The specific knowledge
and abilities an individual
possess in a particular
field. They include
mastery of tools, methods,
and techniques necessary
to accomplish precise
tasks in a specific area.
The set of perceptions
and emotions an
individual experiences
when interacting with a
product, service, or
system. It includes all
aspects of the interaction,
including ergonomics,
usability, performance,
and the overall
satisfaction felt during
use.

all content (texts, images,
videos, comments, etc.)
produced and published
online by internet users
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The so-called Virtual
Reality Communication
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Broadcast Journalism

Citizen Journalism
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English Explanation

themselves, outside the
traditional media
production circuits.

All communicative
interactions occurring in
digitally simulated
immersive environments,
allowing users to interact
through avatars and
multisensory interfaces.

‘:#)d\ _edl)

z il e pls aguails caisiy)
Aol L)

G Lealgl el JI<s]
BSlas iy Jals G, aaad
Ogexdiead) Jeliiy Cus f5ple

Bl yseall Pl 50
Badaie Culgalss (LUEY))
Gilgal

Journalism & Media Practices—aialey) cilujleally ddlaal)

) bl

doc)iy) ddlaal)

Ll gal) dblaial)

English Explanation

The professional activity
which involves gathering,
verifying, and
broadcasting information
through media combining
images and sound, such
as television, radio, and
digital platforms.

A form of journalism
practiced by non—
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The so—called Ethical
Reporting
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English Explanation

professional individuals,
often ordinary citizens,
who create, share, and
disseminate information
via online platforms. It is
based on the belief that
anyone can be a reporter,
and that information
should not solely be
controlled by traditional
media institutions.

Some people claim that
ethical reporting is the
practice of journalism that
adheres to ethical and
rule-based standards
such as accuracy,
truthfulness, and
transparency. It involves
gathering honest and
responsible information
while considering the
moral and social
implications of content
dissemination.
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A practice of analyzing

and evaluating filmic and
televisual works, based on
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Articulation of a
personal standpoint

Freelance Photography
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English Explanation

about the real world, often
through interviews,
archival images, and
direct observations.

The individual’s
expression of their
thoughts, whatever they
may be, within the limits
of Islamic law.

The activity of a
photographer working as
an independent
professional, without any
subordination to an
employer, offering
services to various clients
and managing their own
activity (shooting, post-
production, photo sales,
etc.).
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Journalism

Mass Media

Mobile Journalism
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Journalism & Media Practices—aialey) cilujleally ddlaal)

L) lbauaall

Liigall dblacal)

Z:UM.«;J\ ?3*9?‘ JSU.AJ

Lgina)) Ablaal)

English Explanation

The professional activity
whose purpose is the
daily or periodic
information of the public
through the
communication of news
and their commentary, in
written press or other
means of communication.

Means of communication
designed to disseminate
information to a large
audience. Their goal is to
reach a broad audience
simultaneously, thus
influencing public opinion.

Journalistic practice using
mobile devices
(smartphones, tablets) for
content collection,
production, editing, and
dissemination. It enables
real-time news coverage

) i)

S g @ ) Ll
s 3f s  ppeanll 3L
Galeilly LAY & PAa e
ol Al dilazal) 8 lgdle
AV Jlatyl Jilag

A Blean L) filag 0
L L auls Hsgand Cilagladl)
O b S sean f5b 0o
G e 3B B e canls
.@Ld\

p2ais Al Eeasal) duslaal
Cilsgl) i) A sandll 3¢aY)
o] (sl 562y (S
Lty lealisfs ilisinll
JaY) ki ol = Loy
LGl

Riaaa i eyl s b
e fnagdl ¥l ol
K P e digal) dilaal)
& chanpal) halially by
& Aigal) uleally alalY)

o Aally Claslad) (e (3ol
¥l g

5L i) (L) Alga b
oY) diluy e IV
dgbgl) LAl cul (g lenl
Ok () (Sl lils yeally

535 Gl ye (paaliall
Lo cdaannll Al Claially
Elaat) daslie e jsgend) (Ka
Sy Ay Cil) (A dagal
L) ad

il (gatacall aadiiad
Ugenall Cinlsgll e il
Olual) e Bl LAY Jad



)

a_Jljaeo ol o
ZAYED UNIVERSITY

apyall a2lll dgayl plj jSp0
ZAl Arabic Language
Research Center

ZUZAl

English Term

Narrative Journalism

News Aggregation

Photojournalism
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English Explanation

Form of reporting that
uses literary storytelling
techniques (characters,
scenes, dialogue,
chronology) to tell true
stories with depth and
humanity, while adhering
to journalistic standards of
truthfulness.

The process by which
information from various
media sources is
collected, grouped, and
presented together on a
single platform, often in
the form of a summary or
selection of the most
relevant content for the
user.

The use of photography in
the context of information
production, serving to
illustrate current events
and report on them in an
objective and informative
manner.
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A series of digital audio
files broadcast over the
Podcast ColSa gl internet, allowing users to
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) bl

Video Editing

S8l (g lise) s

English Explanation

and distribution of
information.

A technical and artistic
process that allows
structuring audiovisual
production. It aims to
organize the film
sequences in a precise
sequence, adjusting the
length, rhythm, and visual
aspect of the content,
while integrating sound
elements such as music,
dialogue, or sound
effects.
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English Term

L) llaiaall

English Explanation

‘.:.’T'ﬂ‘ M\

Business of Film and
Television

O skl Laiaad) Jles!

All practices, economic
models, and funding
circuits related to the
production, distribution,
and broadcasting of
audiovisual works. It
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Content Curation

Converged Media

Crowdsourcing
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Al oY) Sl
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involves an interaction
between artistic, industrial,
and commercial logics.

A process that involves
searching for, selecting,
organizing, and sharing
relevant content from
various sources for a
specific target audience. It
fits into an information
monitoring and strategic
dissemination approach.
A process that involves
the fusion of different
types of media—such as
print media, television,
radio, and the internet—
into a unified platform,
allowing interaction and
sharing of content
between them.

The appealing to the
connected crowd to obtain
ideas, content, services, or
solutions, by mobilizing
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Digital Advocacy

Digital Democracy

Gamification in Media
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collective intelligence
through digital platforms.
The use of digital
technologies and social
media to influence public
opinion, defend a cause,
or promote social and
political change.

All democratic practices
that rely on digital
technologies to promote
citizen participation in
political life. It includes
tools such as online voting
platforms, electronic
petitions, online public
consultations, and
participatory forums.

The incorporation of game
elements (points, levels,
rewards, challenges) into
non—-game media content
to enhance user
engagement, participation,
or loyalty.
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Global Media Systems

Media Genres

Media Storytelling
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T Juaiy) asls aaza

Media Production & Creative Industries—4iciuy) cilelically Ay 7 )

Aiallad) ey dadaiy)

Jaslugl) ¢ gl

L) gl 4y,

The structures, actors,
technologies, and
practices that govern the
production, distribution,
and consumption of media
content on an international
scale.

Categories in which media
content is classified based
on its formal, structural,
and narrative
characteristics. These
genres include formats
such as journalism,
documentaries,
advertising, and
entertainment shows, each
with its own rules and
conventions.

A communication
technique that involves
telling a story to convey a
message, capture
attention, and evoke
emotions in the audience.
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Multimedia Design

Pitch

Production
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English Explanation

The art of integrating
multiple forms of media—
including text, audio,
images, video, and
interactive elements—into
a single digital platform or
application to create
engaging and immersive
user experiences.

A summary or brief
speech intended to
convince stakeholders
(producers, financiers,
broadcasters) of the value
of a project.

The set of activities
related to the creation,
production, and
distribution of content for
various media (television,
press, internet, radio,
etc.). It encompasses the
design, writing, recording,
editing, and distribution of
these contents to make
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Programming

Virtual Communities

English Term

Disinformation
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English Explanation

them accessible to the
public.

Organization of television
program broadcasting
schedules based on
various criteria (audience,
profitability, target
audience), with the aim of
optimizing the impact of
the broadcasts.

Social groups that form
and interact through digital
technologies. They are
characterized by regular
exchanges based on
shared interests, identities,
or practices, regardless of
geographical proximity.

English Explanation

The intentional
dissemination of false
information with the aim
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Domestic Societies

Global Cultures Liallal) oty

Heritage and Cultural

".m .m PR
Production (A Yy S

English Explanation

of deceiving, manipulating
public opinion, or harming
a person, group, or
organization.

A group of individuals
sharing common norms,
behaviors, and culture,
interacting within a
defined geographical
space.

The cultural traits which
are shared on an
international scale,
influenced by
globalization, media, and
economic and social
exchanges.

The tangible and
intangible assets inherited
from the past (heritage),
and the processes of
contemporary cultural

‘:#Jﬂ\ Jeaddl)
Al §a }i de gana

b s LAY (e Ao gana
Sy ESsllly uladl)
Lihas dales Jals Gole ling
B a

e A8l ) e
Ayl sl s (3l
¥ slally ey Jilugs
dac Laaly Lualaiay)

Fgalddl 52 g dungalall JouaYt
() alal) (g g gall
aladl) A elay) Slilee
e (A £ YY) oy
Ol (8 (g Je il

ds> e laa¥) dualsill
Eanll 5 Aalall ilaueliall
Gl s e cduge gl
asdll cldlad DA Lelghs 5 A
Cilascsall 283 L ¢ il
gt (G dsen)l) Ldley)
Glagiagll Hdiy Glasledll
calal) (hll dleal

LB b (Anall pdinal) 3
I bRl B Al
clalall V) ansliy Gus
Agasall 2y

Jie 3G GERN v
BB s S K<) 2
T Gl Lyl b el 3lsd

S L

Gradles cchylay) dga 8
G2l (> et aylia

e bl & A
P2 o B ZEY1s )
Caalially daadl) bl Lbua



)

a_Jljaeo ol o
ZAYED UNIVERSITY

apyall a2lll dgayl plj jSp0
ZAl Arabic Language
Research Center

ZUZAl

English Term

Media

Media Accountability

Media Activism
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English Explanation

creation and
dissemination (cultural
production). The
interaction between these
two complimentary
dimensions enables
culture to be transmitted,
renewed, and rooted in
society.

It is a channel used to
convey advertising
messages to a specific
audience: press,
television, internet,
billboards, radio.

Media’s ability to self-
regulate, adhere to ethical
and professional
standards of journalism,
and take responsibility for
the social impact of the
information they produce.

The use of media,
particularly digital

Media & Society—zaiaally 2y
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English Term

Media And Cultural
Criticism

Media Diversity
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English Explanation

platforms, to promote
social, political, or
environmental causes,
often in response to
injustice or
marginalization. It involves
an active approach aimed
at influencing public
opinion and driving
changes in policies and
practices.

The analysis of cultural
and media products to
understand their impact
on society, the values
they convey, as well as
their influence on social
practices and collective
representations. This
critique also examines the
power and ideology
relationships present in
media content.

The variety of sources,
formats, genres, and
viewpoints represented in

Media & Society—zaiaally 2y

Al o Ll 5 Le Laay)
gl ) allall Glssiad Wlle
Caags Vi B e ellh Jady
saldy alad) (ghl) 8 st Y
Glebud) 8 ol yuzall

il 2)laalls

5 AR claiall Jilas

e layili agd Cings DY)
Clglis ) ol pghy cpsinl
e Wil agh ) LYl
colially dae lany) el jladl
Loadl 2880 138 andng . Zie Leall
& bl 56l e
cgley) (gsinall

sy JIKaYls saleadll 30
G i R ceas
O e e 1y . ey il

Aoty (oo Lo peal dudle
8l yall

A &l Gsialll 23
Leadl 31 pedl (318N oY)
QQERJ\ 8)a S L.é

Toanil) Heldh cchlay) Alga
sl 25ny DA e LY
LB Jia de giia Claag Chisuay



apyall a2lll dgayl plj jSp0
ZAl Arabic Language
Research Center

ZUZAl

Communication and Media Sciences Lexicon
T Juaiy) asls aaza

)

a_Jljaeo ol o
ZAYED UNIVERSITY

Media & Society—zaiaally 2y
English Explanation

English Term
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Media Economics sy alaiBy) ale

Media Ecosystems Y Al AUl

the media, ensuring that
information and opinions
reflect a broad range of
social, cultural, political,
and economic
perspectives.

The study of the
economic processes
related to the production,
distribution, and
consumption of media
goods and services. It
includes the economic
models of media
industries, funding
sources, business
strategies, as well as the
impact of public policies
and digital technologies
on the media market.

A network of
interconnected actors,
technologies, content, and
practices that contribute to
the production,
dissemination, and
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English Explanation

consumption of
information in either digital
or traditional
environments.

The set of moral
principles which guide
information professionals
in collecting, processing,
and disseminating news.
It aims to ensure that the
information shared is
accurate and impartial.
The process by which
audiences are spread
across an increasing
number of media sources
(TV channels, websites,
social networks, podcasts,
etc.), making content
exposure more scattered
and individualized.

The way media select,
prioritize, and present
information, thereby
shaping public perception
of an event or issue.
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Media History

Media Law

Media Literacy
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English Explanation

The study of the evolution
of communication
platforms, from orality,
written press, radio,
television, to current
digital technologies. It
helps understand the
social, political, and
cultural transformations
brought about by media
innovations.

The set of rules which
govern press freedom,
audiovisual and digital
communication, to ensure
pluralism and public
protection.

The ability to access,
analyze, critically
evaluate, and create
media in various contexts.
It aims to develop critical
thinking, an understanding
of communication
processes, and civic
engagement.
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Media Localization

Media Policy

Media Psychology
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English Explanation

The processes by which
media content (films,
series, video games,
advertisements, etc.) is
adapted to a specific
culture, language, and
target market. It goes
beyond mere translation
and includes cultural,
linguistic, symbolic, and
contextual adjustments.
The laws, regulations, and
guidelines adopted by
public or private
authorities to structure the
media landscape,
considering societal,
economic, and cultural
objectives, as well as the
diversity and pluralism of
opinions.

A branch of psychology
that studies the
interactions between
individuals and media, as
well as the cognitive,
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Media Regulation

Media Representation

Media Sociology
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English Explanation

emotional, and behavioral
effects of media content
on audiences.

All legal, institutional, and
professional frameworks
that oversee media
content, practices, and
actors to ensure pluralism,
ethics, and the public
interest.

The way media present,
construct, and convey
images, narratives, or
stereotypes about people,
social groups, events, or
cultural realities. It
influences how the public
perceives the world.

A branch of sociology that
analyzes the relationships
between media and
society. It studies how
media influence social
behaviors, cultural norms,
and power structures,
while examining the social
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Media Stereotypes

Misinformation
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English Explanation

effects of the production,
distribution, and
consumption of media
content.

The simplified and often
exaggerated
representations of
individuals or social
groups conveyed by the
media. These
representations are often
based on cultural, social,
or ethnic prejudices and
serve to reinforce
preconceived ideas and
discriminatory beliefs
within society.

The unintentional spread
of false information, often
believed to be true by
those who share it. It is
distinct from
disinformation, which
involves a deliberate
intent to deceive.
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Media organizations
whose production,
distribution, and influence
transcend national
borders. They contribute
to the globalization of
information, culture, and
opinion, while interacting
with local contexts.

An observable
phenomenon that
manifests as a particular
direction or evolution
within a given field, such
as fashion, social
behaviors, or consumption
habits. In communication,
it often refers to a viral or
popular phenomenon that
significantly influences
public opinion or individual
behaviors.

Content, whether video,
image, or text, that
spreads exponentially on
the internet through social

Dl (Al Aty ciliassall

3gaall gailiy Lganysiy Lealal)
Aeliie ghlly A8l lagledll

Lladl) Ll aa

dag ek dasale 3l
Jlae o Gina 3l ol LSS
LS A gl e ¢ fine
Dl clale o e laay)
L W (dualsill Jlas s
e dad)) palls ) i
Al Y e S ISt i
LAY Sl o

3 308 ST elgus cgginal
e iy G (L By5em
Pl selaa¥) Jualsill Jilag
s (sh Lo Glle LG8 135

8l Caeadin) ccylay) gy 4
oY) sl e Ho5 S
Luhait DA e 2gaall il
e Adsally dualsY) Eiaal)
Jsa sac A 5rdmiall Lgolsa
Ji e Le€a b cdaialy dupe
Llaal) &= :GJJ z\&)u,\ ‘)L\Ay\

- SAsally ot gl e

ole g M e gl S5
Oadhe dag g el
LCalaa Ll

Olagn (o el b an)
E) i adaie dbagy Alle
Ol (e (N Jeagy

alele Pl



apyall a2lll dgayl plj jSp0
ZAl Arabic Language
Research Center

ZUZAI

Communication and Media Sciences Lexicon
T Juaiyi PYLCRFEN 9

.
2 Jjae ol o
ZAYED UNIVERSITY

Media & Society—zaiaally 2y

English Explanation

English Term
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Cultural Diplomacy A8 diula gludl)

Cultural Programming A81E3 Ayl

media. This rapid
diffusion phenomenon is
often fueled by users
themselves sharing the
content within their own
networks.

English Explanation

The use of culture as a
strategic tool in
international relations. It
involves promoting a
country's culture through
cultural exchanges, artistic
events, and international
collaborations to
strengthen diplomatic ties,
encourage intercultural
dialogue, and increase
geopolitical influence.
The set of activities,
events, and artistic or
heritage manifestations
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Visitor Information
Center
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English Explanation

proposed by an institution
or organization to promote
culture, facilitate access to
it, and meet the
expectations of a diverse
audience

It involves using tools and
strategies to promote a
tourist destination, a
cultural activity, or a
heritage site, through
various communication
channels, including media,
advertising, and digital
communication, to reach
different types of
audiences and generate a
positive impact.

A reception place
designed to inform visitors
about local, regional, or
national tourist resources.
It provides brochures,
maps, recommendations,
and personalized services
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Analytical Skills

Ethnographic Research
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English Explanation

to guide tourists in their
discovery of the area.
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English Explanation

The ability to approach a
problem in a structured
and logical manner, by
analyzing causes and
effects, identifying
underlying relationships,
and making decisions
based on a thorough
analysis of the available
data.

A qualitative research
method that involves
observing and analyzing
the practices, behaviors,
and interactions of social
groups in their natural
environment. It is
characterized by the
researcher’s prolonged
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immersion within the daagall laallsng Lgnlale
studied community to Coalal) Lalal ciluylaallg
understand its norms,
values, and cultural
meanings from
experience.

A meticulous and
systematic inquiry process
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