Economics Lexicon
Jlatioy| @339 ADRA

ayysll a2l Ggay olj S0

N ZAl Arabic Language
Research Center

ZAVED UNVERSITY ZU Z A |
ZAYED UNIVERSITY




zzzzzzzzzzzzz

awsll a2lll dgayl plj j$p0
ZAl Arabic Language

Research Center Economics LeXiCOI‘l
ZUZA] Alaity) agle aara
(ornaiill anadl) 138 o shais 2l Radla (3 2 pal) Al a5 S 50 o8 ¢ e AailE 5 gom sl Algacianial 5 A3 AdapalS] cilalhiae ) 5l el Aalall sl

Adliaal) cilalasill s SLISH Al dae 3 3l G583 ¢ it/ e ) Al A

de sile CVlae b Aadiiue Lnanadi s 3 Clalhias 3 8 IR (e @l 5 cCulalll sadmtie 2alSY1 cilindl 8 Lkl Lggal on 0 45 5alll 8 smll a5 ) anaall 138 Caagy
W e 5 cashalleade Y1 i (LB o gl (Jlae Y15 ,la) 2 Jie

Ay B el (il wdlaaall

Zoalos Gl iy et e

Fhad matall gl 5 oalSY) aladin) mia g il Jla o

(sl Jaal ) 5 cAiapaiil) i g jal) 5 cAhepalSY) AU 8 Aol Leila 53 5 Aanaddll Cilalliadl) agh (e Lkl anaal) (&) ALl A1Y) 038 I (15

SV Al gaiat) L 33U 4G salll ol gaY) D) (e Al (g AR U o daB 3 e g Ayl Aall) L g sall) Canll s glaty (615 3 e ol ) 5 el 138 (uay

el g

In response to the growing need for precise, clear, accessible, and context-based academic terminology, the Zai Center for Arabic
Language Research at Zayed University has developed this specialized bilingual (Arabic/English) glossary as a supportive resource for
students across various colleges and disciplines.
This glossary aims to bridge the linguistic gap that students encounter in multilingual academic environments by providing technical and
specialized terms used in diverse fields such as Business Administration, Arts, Economics, Education, Media, Sciences, and others.
Each entry in the glossary includes the following elements:

e The term in both Arabic and English.

e A precise and clear definition.

o A contextual example illustrating the correct academic and professional usage of the term.
Through these contextual examples, the glossary enables students to understand specialized terminology and effectively employ it in
academic writing, presentations, and professional communication.
This project reflects the Zai Center’s commitment to advancing linguistic research in the Arabic language, promoting bilingual education,
and empowerina students with the linauistic tools necessarv to achieve academic and professional excellence.
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Accounting

Accounting Information

Systems dalaall cilaglaal) dakiif

Auditing Bl

A system for organizing
financial information that
allows the collection,
classification, recording,
and presentation of
numerical data related to
the economic activity of
an entity. It aims to
provide a true and fair
view of the financial
position, the result, and
the cash flow of that
entity.

An organized set of
hardware, software,
human, and procedural
resources that allows the
collection, processing,
storage, and
dissemination of financial
information necessary for
the management and

control of an organization.

The independent
examination of an entity's
financial statements to
express a motivated
opinion on their regularity,
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Financial Accounting

Forensic Accounting

Fraud Examination
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accuracy, and compliance
with applicable accounting
rules.

A standardized system for

recording, classifying, and
presenting a company’s
economic transactions,
intended to provide
reliable information about
its financial position and
performance.

A branch of accounting
that involves analyzing,
reconstructing, and
presenting financial
information in the context
of legal investigations,
disputes, or court
procedures.

A specialized discipline
aimed at detecting,
investigating, and
gathering evidence on
financial misconduct, to
support disciplinary,
judicial, or governance
procedures.
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A level of accounting
instruction or practice
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English Term English Explanation

A discipline that aims to
describe and predict
economic decisions as
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anchoring effect, and
prospect theory.

A branch of economics
that analyzes the
mechanisms of growth,
poverty reduction, income
distribution,
industrialization, and
public policies needed to
promote sustainable
economic development.
A discipline that combines
economic theory,
statistics, and
mathematics to analyze
economic data, test
hypotheses, and estimate
quantitative economic
relationships.

The strategies, laws, and
economic regulations
designed to address
national and international
economic challenges,
particularly through fiscal,
monetary, budgetary, and
trade policies.
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Environmental

Economics

Global Trade

International Economics

Macroeconomics
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A branch of economics
hat studies the
interactions between
economic activity and the
natural environment,
seeking to evaluate the
costs and benefits related
to natural resource
management and
environmental protection.
The total exchange of
goods and services
between countries,
promoting economic
specialization and
international growth.

The study of flows of
goods, services, capital,
and technologies among
nations, as well as trade,
monetary, and financial
policies influencing these
exchanges.

The branch of economics
that analyzes the
functioning of the
economy as a whole,
focusing on economic
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English Explanation

aggregates (GDP,
inflation, unemployment)
as well as economic
regulation mechanisms
and public policies.

The branch of economics
that studies the economic
behaviors of individual
agents such as

households and firms, and

their interactions in
markets.

An economic discipline
that seeks to integrate
economic, social, and
environmental dimensions
to promote development
that does not compromise
the ability of future
generations to meet their
own needs.

A set of actions designed
to structure international
trade according to
economic, social, and
geopolitical objectives,
notably through
negotiations and
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Behavioral Finance

Blockchain
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English Explanation

multilateral or bilateral
agreements.

An innovative cooperation
mechanism aimed at
optimizing public and
private resources,
improving public service
quality, and accelerating
infrastructure investments.
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English Explanation

A branch of finance that
studies how psychological
and emotional biases
influence investors'
decisions, often in
irrational ways.

A distributed, immutable,
and cryptographically
secure digital ledger that
enables the removal of
intermediaries in many
fields (finance,...) by

offering a shared, tamper—

proof proof system.
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The traditional operations
of banking institutions:
deposit collection, lending,
payment services, and
account management,
directed at non-
institutional clients.

The branch of finance that

deals with how a
company raises capital,
invests in projects, and
manages the trade-—off
between risk and return to
maximize shareholder
value.

Instruments whose value
depends on (or is
'derived" from) an
underlying asset (such as
stock, bond, commodity,
interest rate, etc.). They
are used for hedging,
speculation, or arbitrage.
An organized system that
allows the meeting of
capital suppliers and
seekers, enabling the
trade of financial
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securities over various
terms. These markets
ensure liquidity,
transparency, and asset
valuation.
A set of tools and
forecasts that establish a
comprehensive financial
management strategy that
Financial Planning ‘;,JLAM Jaukadnl) considers income,
expenses, investments,
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and short- and long—term
goals of a company or
individual.
Companies or
technological innovations
that use information
technologies to offer
FinTech Alal) L gl gisst) financial services that are
faster, cheaper, or more
accessible, outside
traditional banking
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variable based on past
and current data.

The allocation of capital
into various assets
(stocks, bonds, real
estate...) with the
expectation of future
returns, while considering
risk and time horizon.
Financial institutions
operating under Sharia
law, prohibiting usurious
gain (riba), excessive
uncertainty (gharar), and
encouraging investment in
tangible assets and fair
contractual arrangements.
An activity that involves
allocating an investor’s
assets among various
asset classes, optimizing
expected return relative to
the risk, following a pre—
established (active or
passive) strategy.

A statistical or algorithmic

technique used to forecast

future events based on
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English Explanation

historical data. It relies on
machine learning,
regression, or decision
trees.

A systematic approach to
anticipate uncertainties,
reduce their potential
negative impact, and
ensure the continuity and
security of an
organization’s activities.
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An approach that
analyzes how cultural,
economic, legal, and
social factors influence
talent management,
motivation, compensation,
and training in diverse
national contexts
Remuneration (salary,
bonuses) and indirect
benefits (insurance,
retirement plans, perks),
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Employee Relations

Human Resource
Information Systems

Human Resource
Management
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as well as intangible
elements like recognition
and quality of work life. It
aims to attract, motivate,
and retain talent.

Both collective relations
(union negotiations,
collective agreements)
and individual relations
(dialogue, communication,
conflict management)
between the company and
its employees.

A strategic and
operational decision—
making tool. It centralizes
HR processes, enhances
transparency,
administrative efficiency,
and the consistency of
HR data within an
organization.

A comprehensive system
that links organizational
strategy with competency
management,
compensation, training,
internal communication,
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Organizational Behavior

Gl gl

Organization
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Development
Performance BN
Recruitment il g51)

and labor relations, aiming
for performance

A management science
discipline that analyzes
interactions among
individuals, groups, and
structures within
companies, in order to
understand, predict, and
influence work behavior.
A participative and holistic
approach to continuous
improvement, based on
behavioral sciences,
designed to support
change, strengthen
organizational culture, and
improve performance.
The evaluation of success
in achieving strategic
goals, including financial,
operational, social, and
environmental measures.
The set of activities and
processes aimed at
attracting, selecting, and
integrating qualified
candidates to fill a

) i)

DI psle gaf oo g 52
AV o el Jlay
Jala (Slglls cile Laally
Holud) agd Cargy ClSHA
cadde Lililly 4 gaally cigal

onll G55 il s o8
pstall ) Aty ¢ Getadl

o Sl gy (A5l
Lqlanil) A oyt ¢yl
KOG

SN e e 2
Jeding (Eiasl ) Calaad)
bl WY il
Ally A LaaYls

lilaally Aaii¥) degan sa
Oindipall Qi ) g
Jaid agaads a)lisly ulbgal)
LAadaial) d;\d Z\.Q:\Lj

Ol anaiil) @l gl Qs gLl
Lalul (& 5 Gl 5
Lk sl

el e ds el it

elay) <

oAy (3380 ¢1aY) apil (i<
CalaaY) Sl il sall
Al i)

Glagind Cads Al Glilae Caaed
(5 e (pa Caad y Baaa Clels

uagall



)

ZAYED UNIVERSITY

apy=ll aalll dgayl oolj j$a
ZAl Arabic Language
Research Center

ZUZAI

English Term

Team Dynamics

English Term

Agile Business
Management

Change Management

Economics Lexicon
Abaﬁ\l\ 3319 ‘as.a

Human Resource Management—Z\:u.C:.,d\ 3lgad) 3))3)

) bl

Gl ClSualin

English Explanation Crnd) )
position within an
organization.

The mechanisms through
which a group of people
interact, communicate,
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common goals by 813 DA (e A0 Calaal
managing conflicts, roles, Gl ey cilelyuall
and interpersonal Al

relationships.

Leadership and Strategy—d aijiu|g sl

L) llaaall

Lpall Jlesy) 3

i) §))

English Explanation Crad) il

A company’s ability to
apply the principles of

a ) Z\S % ‘ . 3
agility — iteration, L\’“L‘\‘ i J*:i e‘)ﬂ ﬁ
A B — 35L5 ) £
continuous feedback, and ~ ~ < LS ) 5l s
‘W\ mbj\ 2aall

ongoing improvement —
to the overall
management of the

Yl e — Jdalgiall fawailly
Gl elany Ly (ASHaN dlalil)

.4l
company, beyond i}
technical teams.
A structured approach G ) Giag aliie g &
aimed at gaining elom) Joaill JalSilly Jgadll
acceptance and o) adat ol Liaglgs cuils

integration of a O Glldg dualigall Jala (Ll

sl Gl SliSualinn &350
Giiad 8 aalu g elac ) o
il il

3‘)‘3}1\ L.Ac ZS)IJ\ Caadie |
3y g peal) Jlae DU 435 )
el aat gAY

a3 la) (8 Al sl s
Clilee b il gall S0 e
o Sl g3
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Cross—Cultural
Management

Decision—Making
Strategies

Leadership
Communication

Leadership and Strategy—4a.a)icN|g 5aLal)

CBLED e 5)y)

JbAN RS elia) il

Gl sl

transformation
(technological,
organizational, or cultural)
within an organization by
addressing resistance and
engaging stakeholders.
The ability to effectively
manage and coordinate
teams composed of
individuals from different
cultures in order to reduce
conflicts and enhance
collaboration.

A structured set of steps
and criteria used to
analyze a situation,
generate alternatives, and
select the one that best
meets the defined
objectives.

The ability to articulate a
clear vision, actively
listen, and establish
authentic dialogue with
organizational members to
foster engagement and
cohesion.

Ayaly dasliall dallea Pla
Aaladl Glaaf

L3Sl Gyl Hlal e syl oo
il ) Gsary Al o

L Ganeilly Lillady dilise
Doy eyl s Caagy
LOglaall

Cshaall (e dakiia de gana o

ol paancd Al uladlls
Okisly cJilall algig cle g
saasall Calaa¥) b s o)

L) Aehia Lo pall »
aalaly (JBdll g Ll cdaals
il eliacl ao daal s

clalailly ASLall e
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Adlise bl o
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Leadership
Competencies

Negotiation

Organizational Change

Project Leadership

Laldl) cfylgal

Leadership and Strategy—4a.a)icN|g 5aLal)

gl

? LAt )

The combined knowledge,
skills, and attitudes that a
leader is expected to
have in order to
effectively influence a
team, make decisions,
manage conflicts, and
achieve organizational
goals.

A set of structured
interactions aimed at
resolving a conflict of
interests, where each
party tries to influence the
other to obtain a
compromise or
agreement.

A set of planned or
emergent actions aimed
at transforming practices,
behaviors, and modes of
operation within an
organization to improve
performance or address
new challenges.

The ability of a project
manager to inspire,
motivate, and guide a

llsally Cylgally A8 el oo
O Bl e adgyy Al Zaasall
b ol dal 0 e gy
cchball 33505 (Yad HaG Gl
<l Gy cclelypall g
el

Ole Wl (e degana sa
b Ja ) Gaags Aadaial
Gyl IS Jglan Guma cmlladl
S dgan gl AV e i)
. B

SlebhaY) (e degana 2
ccing Al Aasll of aklaa
Jigad ) ciadasal) Jals
cadludy clSglally il sladll
Qgalge o eIDU Gawar ¢ Jaril)
s bl

el o gordall nae 58 o
55 Agaagiy opialy (3l
DA e cpgydiall Calaal Gaaas

CSal 4 Baldl) el Caaals
Gy (3l 5512 (e
_ala¥y

Ja (b Uil clilee cixela
ASEN Jals (pend g 6

&) il @l sl
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el Of & 5 piall il g Uain
Lo 5 pdall B2l A (e 48y b
Y gsal



a_Jljaeo ol o
ZAYED UNIVERSITY

apy=ll aalll dgayl oolj j$a
ZAl Arabic Language
Research Center

ZUZAl

Servant Leadership

Stakeholder
Engagement

Strategic Foresight
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ALai®y) agle anza

Leadership and Strategy—4a.a)icN|g 5aLal)

AaalAd) ALl

dalaall wlaal &)y

L) i)

team towards achieving
project objectives by
managing constraints,
stakeholders, and risks.
A leadership model in
which the leader adopts a
posture of humility and
service, encouraging
collaboration, trust, and
empowerment within
teams.

A strategic approach
aimed at continuously and
proactively involving
stakeholders in decision—
making to ensure the
sustainable success of a
project or organization.

A structured, collective,
and forward-looking
process that enables an
organization to anticipate
change, detect weak
signals, and develop
visions of possible futures
to guide its strategy.

caliad) Glaaly a5l 5)l0)
- yhaladlly

) 48 A 58 s
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Leadership and Strategy—4a.a)icN|g 5aLal)

Strategic Management Ay gy

Strategic Thinking (el i) sl

Sustalnabl!lty ) i) LAY
Leadership
T i .
ransformat!onal Aalisadl) oLl
Leadership -

The long—-term direction of
an organization, involving
analysis of the internal
and external environment,
strategic choices,
implementation, and
performance control.

A cognitive process aimed
at articulating vision,
stakes, and means of
action to produce
decisions aligned with the
organization’s future
goals.

The ability of an individual
or group to guide an
organization or community
toward responsible
environmental, social, and
economic long-term
practices.

A leadership style based
on the leader’s ability to
inspire and motivate
followers to transcend
their personal interests for
the good of the

Ladaiall adY) Jughall slany!
Ol Jidas (Al
Dbisly (A lally dilalal)
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N[V
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organization, encouraging
innovation and change.

‘:#)d\ _edl)

Management and Entrepreneurship—Jley) 8aly 9 3\

English Term

Applied Business
Project

Business
Communication

Business Environment

) bl

Lddal) Jlast) g9 pia

Jleed) L

Je Ay

English Explanation

An educational approach
that simulates a real-life
management scenario. It
enables students to use
tools of analysis, strategic
diagnosis, financial
forecasting, and team
management.

All oral or written
exchanges conducted in a
professional setting,
aimed at transmitting
information, influencing
decisions, or maintaining
commercial relationships.
The contextual elements
that affect a company’s
strategic decisions,
including competition,
regulation, technological

) i)

by (Slay Gade et 58
Ol g Gaga Gl
cdalarll gl Jlanicd

3l (sl i) Gl
Al Blals Ll

LgSall f digasll e¥alall sa
g (ige ) (B am Al)
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A0l
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Business IT Consultant

Business Law

Business Process
Automation

Business Intelligence

Management and Entrepreneurship—Jley) a9 1)

el glaall Linglgi€i il

Jledul

Gl ¢ 48

Ljlal) clilaad) dia]

Jlasl) ¢lSh

developments, and
consumer expectations.

A professional who
advises organizations on
the use of information
technologies to improve
their business processes,
efficiency, and
competitiveness.

All legal provisions related
to merchants, commercial
acts, business companies,
and insolvency
procedures, thereby
regulating all economic
operations.

The use of technologies
to automatically execute
business tasks or
processes, thereby
reducing human
intervention and
increasing efficiency.

A continuous analytical
process that helps
organizations understand
their internal and external

Bygiall Ay (o) Cayiadll
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Consumer Behavior

Corporate Governance

Entrepreneurship

Alginal) gl

KALSKATP U

Jled) salyy

environments through
tools such as data
warehouses, dashboards,
and decision support
systems.

The study of individuals,
groups, or organizations
and the processes they
use to select, secure, use,
and dispose of products,
services, experiences, or
ideas to satisfy their
needs and desires.

The set of mechanisms,
processes, and
relationships that govern
how a company is
directed, managed, and
controlled. It aims to
balance the interests of
various stakeholders:
shareholders, executives,
employees, customers,
and society.

All activities aimed at
identifying an opportunity,
mobilizing necessary
resources, and taking

acd dalaify Cilasleall cila gl
LA

Cile ganddl ol A1EY) Aufyy oa
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Family Business
Management

Innovation Management

Innovation Strategy

Integrated Marketing

Management and Entrepreneurship—Jley) a9 1)

Lkl Sl 550

DN Bl

) L))

Jalsiall gagectl

risks to create and
develop a business.

All specific practices to
balance family interests
with economic
performance goals. This
includes succession
planning, role definition
within the family
leadership, and formal
governance rules.

All organizational and
strategic processes aimed
at fostering, developing,
and implementing
innovations within a
company.

All the decisions and
directions an organization
adopts to organize, guide,
and leverage its
innovative efforts.

A strategic approach that
aims to coordinate all the
company’s marketing
channels, tools, and
messages to deliver
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International Business
Strategy

Management Decision
Sciences

Operations Management

Small Business
Management

Management and Entrepreneurship—Jley) a9 1)

Algal) Jlee¥) Liasifyicd

G LAY MAT) agle

clileal) 5))3)

Ball JlasY) 504)

consistent and unified
customer experience.

The set of decisions and
actions a company
implements to manage its
commercial operations
globally, in order to
maximize its competitive
advantages in foreign
markets.

The analysis and
modeling techniques to
support strategic and
operational decision-
making in companies.
The design and oversight
of production processes
and related activities,
aiming to improve
efficiency, productivity,
and customer satisfaction.
The managing limited
resources, making quick
decisions, and maintaining
flexibility to meet local
market needs while
ensuring financial viability.
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The gathering and
interpreting information

Slaglaall judiy aes . . .
related to business ) = " 7 - "A Labail gk ) ALl ol (63

S . 1.3 . . a3y ‘dLacS!\ Gllazy dalaniall . v e et
ystem Analysis plail) Jalas processes in order to PUREN S PGV P UTRIEN

design or improve ] ”
Gililaall 238 pe i LF’J\ Ao gualal)

computer systems that
support these processes.

Marketing— 3:gudill

English Term English Explanation

The use of digital Ll il Jadid s
techno!ogies .to gchieve b Ly csgedl) i) Y] gaar]
marketing objectives, - .
Digital Marketing ) Gagud including SEO, online
advertising, social media

Gl e A el Curaic
s> S dsa sl 850
L JEY) e sl

COlasg eyl ye cldley)

campaigns, and customer (ool daalgll Jila
data analysis. celaall bl Jalasg
The planning,

implementation, and
control of marketing
strategies on a global

Ldlyag 2ty Jalads &
Al e grgul) Cilaaiilyi ) (5 5l 3510 el

Global Marketing Shie¥) b 32Y) e e e &) ekl a5 84S )

Crallall (asuddl) B2y

Management scale, considering cultural, i - ) )
economic, and regulatory bty LA sy B33 (3l pul
differences among -3l G Aaaiilly
markets.

A strategic approach that ot ot A plassil JalSiall 3y sull 35
Integrated Marketing JalKial) ‘333‘,.31\ involves coordinating and =~ S UHEE @M ce A e A58 Aokl Jila

harmonizing all marketing Gisedl) sl gaan 2l JAaliaal) ¢l gl
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tools, channels, and
messages to ensure
consistent and effective
communication with
consumers.

The set of techniques and
actions implemented to
study and influence
consumer needs in order
to design, promote, sell,

and distribute a product or

service.
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Sustainability and Corporate Responsibility— il dll dic Laia¥) 4.l dually dalaicd)

Accountability

Corporate Citizenship

Corporate Social
Responsibility

adelucal)

Ldigal) Akalgall

GlSEN Lo laiay) A3 ual)

The obligation of an
individual or organization
to be answerable for their
actions, decisions, and

outcomes to stakeholders.

The integration of social,
environmental, and ethical
concerns into organization
operations and
interactions with
stakeholders.

The voluntary integration
by companies of social,
environmental, and
economic concerns into
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their business operations AN 2o @Ele 5 45)lal)
and interactions with Adieal)

stakeholders.
The reflecting on the
moral consequences of LAY Cllgal) & S8 a

. ok choices, considerin sl 8lelyag cclyliad
Ethical Decision Making SOAYY A S 9 = A 2
- stakeholders, and seeking Ol aaadl adlg cdaliadll

a balance between -Alaaiall mlladl ¢ Jale

conflicting interests.
A set of 17 global goals ¥ L o
adopted by the United JA ﬂc 4..“ o ‘m’m <
& Basiall ae¥ lgadicl Lulle
sladl) ) caags 2015 ol
oY) Al @l e
Jslas aaeall HlaoV) (lacag

Nations in 2015 aimed at
o) dial) el Cilaaf eradicating poverty,

protecting Earh, and

ensuring prosperity for all

Sustainable
Development Goals

XY Il a3 A
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Aol i) Zoaflll Calaal chaela
Ll bba Ad e Glidisdl

.2030 sle i A3l

by 2030. 2030 e

A fundamental principle

involving the voluntary Sl ey sl e o

and thorough disclosure By cdaliadl GlaalY  (reabisad) 48 4N fase 37
Transparency Loy of relevant information to Glagladll (e cdlalig dic gl Gilaslaall a5 IS (10

stakeholders, ensuring AR Cpacay Lo 13ag ALl @il Al

informed decision— 2Byt <)),

making.
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Business Analytics

Cybersecurity
Management

Data—Driven Decision
Making

Digital Economy

Technology and Digital Business—4.ad,l) Jle¥lg La gl i)

Jlaet) Julas

i) Y B)4)

bl Ao a5a1 )a) LS

Bl Ayl

The use of statistical,
mathematical, and
computer tools to extract
actionable insights from
business data.

A continuous process that
involves identifying,
assessing, managing, and
preventing risks related to
information system
security.

An approach that uses
data collected from
various sources to inform
and guide strategic
choices, thereby
improving the accuracy
and relevance of
decisions.

The production,
distribution, and
consumption of goods
and services through
digital technologies,
profoundly transforming
the operation modes of
traditional markets.
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Technology and Digital Business—4.ad,l) Jle¥lg La gl i)

The strategic adoption

and use of digital Jatiuw g alaie ) .
technologi ?' ) szd,_w\yi; 3l did) Sibee S
s v e echnologies to improve duadyl) e x|Jx i .
Digital Transformation 83l J ) d _ P T D = A e Glalssall aldie] (e
- performance, innovate, daliy HKalg elal) Cpuadl . o
g Ledleas y glail Aaal) cnl )
and meet new customer Saaadl Slaall Cladg
expectations.

A statistical technique that
uses historical data and
Predictive Modeling Aga) dadall algorithms to forecast

RECEECINE = 39
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CilGa) lsally A3l il

G sidl cilalad) CZ}:J 35l
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future events or == ° uh_ - Al
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behaviors.
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